OTHER AREAS OF INTEREST

Geography - Each state and territory of Australia is represented by the models (with the exception of Tasmania).  3 models are from WA, the only sate/territory other than QLD to have more than 1 model – why?  All of the WA models are active in the web field – a key reason is that activity in WA is strongly represented.

Process - How did the models get together – is a networking story – existing women in IT networks were used, the majority of models were personally known to Sonja Bernhardt throughout the course of her career others were sourced via people Sonja knew.

Diversity – Ethnicity includes african, asian, sri lankan, european, finnish, and white Australian. Ages range from early 20’s through to 60’s. Roles range fomo database administration, programming, networking though to project management, sales, educators and to executive management and entrepreneurs. Diversity of movies selected include, Hollywood, Bollywood and Disney movies.

Models - Each model has their own story.  During the shoot we had 2 models pregnant, one diagnosed with early stage cancer,  We have  3 grandmothers amongst the models. Princess Diaries shot is of a real life mother and daughter – this demonstrates longevity in technology careers.

The crew – how were they selected – again a networking story.  They have been involved in the men of construction calendar previously, the director was engaged in a mentoring program that Sonja’s firm was coordinating and Sonja who had the idea about a calendar initially 3 years ago discovered the calendar experience link and engaged the crew.

The Sponsors – a tale of risk taking versus conservative approaches.  Reaction from sponsors.  Stories on what firms chose to sponsor (or not…)

The Photo Shoot – the stories behind the outfits, props, jewellery and technology items.  The Ayn Rand Atlas Shrugged book featured in August-Pulp Fiction shot, plus Ayn Rand book “We the living” in the christmas shot, note Fountainhead was in the Thelma and Louise shoot as well.  What did the models experience re: makeup, hair, clothing attention and wearing designer jewellery.
Significant Dates - Why the specific significant dates – why were certain moments and leaders in history selected.

Competitions – as part of the calendar we are running 3 competitions:

1) Each model shot includes technology items – the competition is to count and name the items used.

2) In one shot a secret message exists.  The competition is to locate and decode the message.

3) In one s hot a photo of Sonja Bernhardt – the innovator is hidden.  The competition is a “Where’s Wally” style to locate Sonja.

Pre Sales – strong pre sales despite no advertising yet.  500 sold before sent to print, expect 2,000 pre sold prior to launch.  Targeting 20,000 sales.  Dream is up to 100,000 including international sales.

Corporate Xmas Edition – a corporate Christmas edition that includes an additional photo of all models and corporate personalised message is available for firms that support diversity and women in technology.

The web site – the final web site is a collaborative project across states and by models themselves.  Web Consulting and Management from WA, design and graphics from Qld and SA with programming from WA.  A story in itself.
